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Background

In Ukraine,as a former post-Soviet country, developmentof
traditional quality food products was not part of the
governmental agenda Today Ukraine is experiencing a
complicatedeconomic situation aggravatedy the war in the
eastof the country. All this hinderslarge market potential for
traditional expensivequalityproducts Yet,the organicmarketis
developing in view of favourable conditions for organic
agriculture geographicadbcation and proximity to international

buyers



Domestic market and organic exports

The domestic market for organic products began to emerge in284@0s

and the first Ukrainiaiwrganic labelled products appeared in 2008. Typical
sales channels for the products are supermarkets and specialty shops in big
cities. The assortment of products available is not yet full. Retailers offer
dairy and meat products, grocery and bakery products, flour, vegetable oll,
beverages, canned products, some vegetables and fruit. Low consumer

awareness of the organic products is the main challenge for the domestic
market.

In the last few years, Ukraine has become an important supplier of organic
products forthe Western marketsThe main organic export products from
Ukraine are cereals, oil crops, pulses, vatllected.
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Certification bodies

Seventeen internationally accredited certification bodies are
Included in the official list &pproved organicertification
bodies for Ukraine according to EU RegulattizB5/2008asof
14.12.201{Organic StandardBio.inspect®G, EcocertSA,
CERES Certification of Environmental Standards GmbH,
Control Union CertificationsKiwa BCSOko-GarantieGmbH,
Ecoglobeand others) Theonly Ukrainian certification body is
Organic Standard; all others are foreigadies ortheir local
branches.
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State policy

The developmentof organicmarket in Ukraine is one of the priority areasin the
reforming strategy plan for the agriculturalsector 63+56 which is basedon the
Strategyfor Agriculture and Rural Development20152020 initiated and elaborated
by the Ministry of AgrarianPolicy and Food of Ukraine in cooperation with local
organic stakeholdersand international partners The Ukrainian Law on organic
production and trade of organic products and raw materials has not been
implemented And new draft law hasbeenelaboratedandis now beingfine-tuned

The AssociationAgreementbetweenthe EU andUkrainehasset ambitioustasksd in
the field of agricultureit is necessaryo adaptandput into practice44 EU legalacts,
In particular,in terms of the quality policy The Ministry of AgrarianPolicyand Food
and the Ministry of EconomicDevelopmentand Trade collaborateto establishthe
nationallegislationof Ukrainein the field of protection of geographicahdicationsin
accordancewith the current legislationthere is no establishedcontrol over the
complianceof the legislationin the field of Gls The Ministry of AgrarianPolicyand
Food is developinga specialsectoral law "On Gls for agricultural products and
foodstuffs
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Carpathian Taste Public Union
History

2009

A small group of producers from the Ukrainian
to be O0Otoo expensiveo.

Wish to develop a new standard for traditional, authentic quality products
from their region.
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Carpathians consider organic

2011

Swiss State Secretariat of Economic Affairs SECO decision to support the
Initiative.




What is Carpathian Taste Public Union?

Ukrainian Carpathians are among the few regions in Ukraine that have preserved
their strong traditions of food making. Carpathian Taste PU was set up as a way to
support, develop and promote traditional foods and recipes.

Territory

The Carpathian Taste Public Union unites producers from ecologically sound
territories in the four regions of the Ukrainian Carpathiad&viy IvaneFrankivsk,
TranscarpathiaandChernivtsi

Products

More than 300 items of local food products made of raw material originating in the
Ukrainian Carpathians, which comply with high quality and food safety standards.

People

The Public Union unite29 producers from the Ukrainian Carpathians as well as
supporters of traditional technologies of natural food production.




Objectives of the Carpathian Taste PU

A Developmentand support of initiatives; protection of PU member
Interests trainingfor the supporters

A Promotion of local traditional foods and recipes that comply with
the criteria andrequirements of the Taste of Ukrainian
Carpathiang M;

A Raisingawareness of the benefits of natufabd:

A Refusabf antibiotics and growth stimulants in animal farming;
fungicidesaandherbicides in crop farming; colorants and taste
stabilizers in foogroduction;

A Promotion of sales for producers; cooperation with retailers and
restaurants.




Organization of the Public Union

Assembly (Owner)

(individuals and organizations)

Showroom/ Store Board Inspector
(independent entrepreneur) (8 members elected by Assembly) (Contracted external staff)

Secretariat
(Director and hired support staff)

TM Users (licensees)
(Eligible actors with food production and processing activities in the 4 Oblasts)




